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Introduction 

Welcome and thank you for downloading my HOW TO MARKET BETTER 

workbook. For the latest copy, you can always check the resource page: 

www.HowToMarketBetter.com/wbresources 

Get our HOME STUDY COURSE companion for this workbook for just $297 

(Normally $397) http://www.HowToMarketBetter.com/HomeStudyCourse 

You have in your hands a guide for easily doubling your internet sales over the 

next 12 months. EASILY. There are a few extra steps you can take, but essentially 

this guide will encourage you to do four things: 

1) Set up Your Marketing Funnel 

2) Teach Consumption Along The Funnel 

3) Test, Track and Increase Results Over Time 

4) Send Lots Of Traffic To Your Site 

¢ƘŀǘΩǎ ƛǘΦ !ƴŘ ƛŦ ȅƻǳ Ŏŀƴ Řƻ ǘƘƻǎŜ п ǘƘƛƴƎǎΣ ȅƻǳ ǿƛƭƭ ƛƴŎǊŜŀǎŜ ǘƘŜ ƴǳƳōŜǊ ŀƴŘ 

quality of people who come to your site and increase the percentage who buy 

from you and how much they ultimately spend with you. 

Good LuckΗ ό.ǳǘ ¸ƻǳ 5ƻƴΩǘ bŜŜŘ [ǳŎƪύ 

-Rob Goyette 

HowToMarketBetter.Com 

 

P.S. You may want to print this out and keep it in a binder. A tip for printing is to 

purchase pre-punched paper. You can also take the pdf to Kinkos or an office 

supply store and they can print it for you on pre-punched paper. If you buy the 

Home Study CourseΣ ȅƻǳΩƭƭ ƎŜǘ ŀ ǇƘȅǎƛŎŀƭ ŎƻǇȅ ƻŦ ǘƘŜ ǿƻǊƪōƻƻƪΦ 

tΦtΦ{Φ ¢ƘŜ ǊŜŀǎƻƴ ƻǊ άŎŀǘŎƘέ ŦƻǊ ƎƛǾƛƴƎ ȅƻǳ ǘƘƛǎ ƛƴŎǊŜŘƛōƭŜ ǿƻǊƪōƻƻƪ ŦƻǊ such a low 

price is ǘƻ ǿŜƭŎƻƳŜ ȅƻǳ ƛƴǘƻ Ƴȅ άŦǳƴƴŜƭέ. Enjoy the ride! 

http://www.howtomarketbetter.com/resources
http://www.howtomarketbetter.com/HomeStudyCourse
http://www.howtomarketbetter.com/HomeStudyCourse
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The Big Picture 

What Are The Four Simple Steps To Website 

Marketing? 

1) Set up A Marketing Funnel 

2) Move People Through The Funnel With Consumption 

3) Test, Track and Improve Along The Way 

4) Send Massive Traffic Into The Funnel 

A Brief Overview of Each Component 

The marketing funnel is your one page plan or path that the 

ideal person follows from when they first visit you to when they 

become your best customer. 

Consumption is how we move people through the funnel by 

making them feel good, teaching them how to use what they 

just bought, and telling them what to do next. 

Testing, tracking and improving is how we measure the 

percentage of people who move from one level of the funnel to 

the next. Once we measure this number, we try new ideas to 

improve it. 

Sending massive traffic into the funnel means using Google 

Adwords to understand how to reach our customers. Then we 

take that data and test many ways to drive traffic to our site 

while tracking each method to discover what works best. 
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It Starts and Ends with the Marketing Funnel 

What Is A Marketing Funnel? 

A Marketing Funnel represents the path that a typical visitor 

takes from when they first reach your site until they become 

one of your very best customers. Lǘ ǎƘƻǳƭŘ ōŜ ŀ άƎǊŜŀǎŜŘ ŎƘǳǘŜέ 

that people enter and move through very easily. 

Why Do I Need One? 

A marketing funnel is basically a business plan for your website. 

Without a plan, you might make decisions or test ideas without 

taking into account what steps you ultimately want people to 

follow. The funnel keeps you focused on moving the most 

people to the next step in your marketing. 

How Do I Set It Up? 

You can draw it up on paper or use some software, but the 

simple answer is to make a funnel which is wide at the top and 

narrow at the bottom. Segment your funnel into the steps an 

ideal visitor would take to go from first visiting your site to 

becoming a customer of your very best product or service (or 

simply a repeat customer). See Figure 1 for an example. Assume 

your visitors (prospects) enter at the top of the funnel and that a 

certain percent will make it down to the next level. The number 

of people who make it to the very bottom will usually be the 

smallest group. 
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Figure 1 

The steps people take generally get more expensive down the 

ŦǳƴƴŜƭΦ CƻǊ ƛƴǎǘŀƴŎŜΣ ƛǘΩǎ ŦǊŜŜ ǘƻ Ǿƛǎƛǘ ȅƻǳǊ ǿŜōǎƛǘŜΣ ōǳǘ ƻƴƭȅ ŀ 

small percent of your visitors might invest in your $10K Power 

Weekend. Figure 1 gives a great example to follow ς but your 

funnel might be very different. 

Not every visitor ǿƛƭƭ Ŧƻƭƭƻǿ ǘƘŜ ŦǳƴƴŜƭ ŀƴŘ ǘƘŀǘΩǎ ǾŜǊȅ ƻƪŀȅΦ 

tŜƻǇƭŜ Ƴŀȅ ǎƪƛǇ ǎǘŜǇǎ ƻǊ ŜǾŜƴ ǘŀƪŜ ǎǘŜǇǎ ƛƴ ǘƘŜ άǿǊƻƴƎέ ƻǊŘŜǊΦ 

bƻ ǇǊƻōƭŜƳΦ ²ŜΩǊŜ ŘŜŦƛƴƛƴƎ ŀ ǘȅǇƛŎŀƭ ǇŀǘƘΣ ƴƻǘ ŜȄŎŜǇǘƛƻƴǎΦ 

²Ƙŀǘ LŦ aȅ .ǳǎƛƴŜǎǎ LǎƴΩǘ ¢Ƙƛǎ {ƛƳǇƭŜΚ 

You can define multiple funnels for multiple situations, but the 

ƳƻǊŜ ŦǳƴƴŜƭǎ ȅƻǳ ŎǊŜŀǘŜΣ ǘƘŜ ƳƻǊŜ ǿƻǊƪ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ 
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putting in. So at this point, try to design the funnel that will give 

you the most results for the least amount of work. 

At least have a path for some people to follow ŜǾŜƴ ƛŦ ƛǘΩǎ ǘƻǳƎƘ 

to define what is typical. You can often make distinctions very 

early on by just making a funnel and learning from your first try. 

How Do I Apply The Funnel In Real Life? 

The answer is that you need to make web pages and deliver 

content. For each step in the funnel, you should have a sales 

page, a processing page (shopping cart or autoresponder), a 

thank you page, and a content delivery vehicle. 

For example, when bringing people into your funnel, you should 

have a sales page that gives them a compelling reason to 

subscribe to your newsletter. That sales page then pushes the 

name and email address into an auto responder. The auto 

responder redirects the subscriber to a page that thanks them 

for signing up and tells them to check their email. The email is 

the content delivery. 

Another example would be a page that sells the CD/DVD course. 

The sales page makes the compelling offer and provides an 

ƻǊŘŜǊ ōǳǘǘƻƴΦ ²ƘŜƴ ǇŜƻǇƭŜ ƻǊŘŜǊ ǘƘŜȅΩǊŜ ǘŀƪŜƴ ǘƻ ǘƘŜ ǎƘƻǇǇƛƴƎ 

cart. When they pay for the course, they are taken to a page 

that thanks them for their order and tells them to check their 

email. The email then estimates the delivery date and suggests 

something the person can do between now and when the 

course arrives. 

Can The Funnel Be Changed Later? 

Yes! You can always change your funnel. This will mean 

adjusting your web pages and marketing to fit the new plan. But 

http://www.howtomarketbetter.com/shoppingcart
http://www.howtomarketbetter.com/autoresponder
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ƛŦ ȅƻǳ ŘŜŎƛŘŜ ƛǘΩǎ ǿƻǊǘƘ ǘƘŜ ǘƛƳŜ ŀƴŘ effort to change your 

funnel, then by all means, goes for it! One of the easiest 

modifications to a funnel is inserting a step into the path. So if 

you have an idea for future products/services to go in the funnel 

leave them out for now and you can pretty easily add them in 

later. 

Summary 

You need a funnel to define a path for visitors to follow. Then 

you need to make sure visitors can go through the path. This is 

done with sales pages that make the offer, a shopping cart (or 

auto responder) that processes the order, thank you pages that 

confirm the transaction and upsell the next product, delivery of 

the actual content and follow up emails. 

DEFINE YOUR MARKETING FUNNEL 

IŜǊŜΩǎ ǿƘŜǊŜ ǘƘƛǎ ōŜŎƻƳŜǎ ŀ WORKōƻƻƪΦ L ŎŀƴΩǘ ǎtress enough 

that you will not receive anywhere close to the full benefit of 

this material ƛŦ ȅƻǳ ŘƻƴΩǘ ƛƳǇƭŜƳŜƴǘ ǘƘŜ ǎǳƎƎŜǎǘƛƻƴǎΦ 

Here are your tasks: 

1. Sketch out your first funnel including the steps people will 

take to move from visitor to best customer. 

2. Estimate the percent of people who will make it to the next 

level. 

3. Estimate the profit (not sales) per person at each step of 

the funnel. 

4. 5ƻ ŀ άwŜŀƭƛǘȅ /ƘŜŎƪέ ŀƴŘ ǇƭǳƎ ƛƴ ǎŎŜƴŀǊƛƻǎ ǘƻ ǎŜŜ ƛŦ ȅƻǳǊ 

estimates are realistic. 

5. Give each step (except the very first) in the funnel a unique 

code (to be used later). 
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IMPLEMENT YOUR MARKETING FUNNEL 

Now that your funnel is defined, you need to make it real. 

Complete the following steps to implement the funnel you just 

designed: 

1. Make a sales page for each step in the funnel (look at 

ClickBank.com if you need ideas). 

2. Make a thank you page for each step in the funnel ς make 

sure it confirms the order and leads people to take the next 

step. 

3. Set up your processing page to collect the name and email 

or process payments. The resource page has some 

recommended solutions ς 

HowToMarketBetter.com/wbresources 

4. {Ŝǘ ǳǇ ŘŜƭƛǾŜǊȅ ƻŦ ǘƘŜ ŎƻƴǘŜƴǘ ǿƘŜǘƘŜǊ ƛǘΩǎ ŜƭŜŎǘǊƻƴƛŎ ƻǊ 

physical delivery. 

Once you have defined and implemented ȅƻǳǊ ŦǳƴƴŜƭΣ ƛǘΩǎ ǘƛƳŜ ǘƻ 

help people ƳƻǾŜ ǘƘǊƻǳƎƘ ƛǘ ǿƛǘƘ ŎƻƴǎǳƳǇǘƛƻƴΧ 

  

http://www.clickbank.com/buy_products.htm
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/shoppingcart
http://www.howtomarketbetter.com/wbresources
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Consumption Means More Sales And High Loyalty 

What Is Consumption? 

Consumption is a way to move people from one stage of your 

funnel to the next. 

¸ƻǳ ǘŜŀŎƘ ǘƘŜƳ ǘƻ άŎƻƴǎǳƳŜέ ƻǊ ƎŜǘ ǘƘǊƻǳƎƘ ǘƘŜ ǎǘŀƎŜ ǘƘŀǘ ǘƘŜȅ 

are currently in. 

There are three components to effective consumption 

1. Make customers very glad they took the step. 

2. Teach them to use the product or service. 

3. Encourage them to take the next step. 

Why Does It Work So Well? 

LǘΩǎ ŀ άŦŜŜƭ ƎƻƻŘέ ǇǊƻŎŜǎǎ. 

People end up feeling great that they made the purchase. 

Your customers now feel like smart consumers. 

They like knowing that they are using the product they paid 

for and that it works. 

¢ƘŜȅ ŎŀƴΩǘ ǿŀƛǘ ǘƻ ƎŜǘ ǊŜǎǳƭǘǎ ŦǊƻƳ ǘƘŜ ƴŜȄǘ step. άIf the 

current product over-delivered on its promises, just think of 

what the next product/service will do for me!έ 

How Do I Teach Consumption? 

You can teach consumption in any way that: 1) allows you to 

help the customer feel great about their purchase; 2) teaches 

them to use what they got from you; and 3) sells them on the 

next step. 
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Some methods of delivering consumption messages include: 

¶ Email, SMS, Website, Voicemail 

¶ Physical Insert (Quick Start Guide) 

¶ Physical Mail, Fax 

¶ Conference Calls 

¶ Follow-up Phone Calls or Meetings 

How Do I Use An Email Auto Responder To Teach 

Consumption? 

Email is the most common way to accomplish the three goals of 

consumption, and AWeber is an excellent product to use. ̧ ƻǳΩƭƭ 

want to make the first few emails you send someone heavy on 

ǘƘŜ άŦŜŜƭ ƎƻƻŘέ ŀƴŘ ǘŜŀŎƘƛƴƎ ǇŀǊǘǎ ƻŦ ŎƻƴǎǳƳǇǘƛƻƴΦ ¢ƘŜƴ ƻƴŎŜ 

you have their trust, you can start telling them about the next 

step. 

This workbook is not a tutorial on AWeber, but you should 

definitely  get an AWeber account and you can go through their 

tutorials to get set up. 

AWeber can help you with any questions you have about using 

their product. Their phone number is 1-888-238-4279. 

Grab a copy of AWeber here: 

http://www.howtomarketbetter.com/autoresponder 

AWeber holds your hand through the setup, but there are 6 tips 

that you may not find in AWeberΣ ŀƴŘ ǘƘŜȅΩƭƭ ƘŜƭǇ ȅƻǳ ƻǳǘ ŀ ƭƻǘ 

with your marketing: 

1) Give your listnames the codes you assigned in your funnel  - 

or somehow make sure you know which list corresponds to 

which segment of your funnel 

http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
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2) Turn OFF the confirmed opt-in for each list. This removes the 

friction of people confirming that they want to receive email 

ŦǊƻƳ ȅƻǳΦ ¸ƻǳΩƭƭ ƎŜǘ ŀ ŦŜǿ ōƻƎǳǎ ƴŀƳŜǎ ƻƴ ȅƻǳǊ ƭƛǎǘΣ ōǳǘ 

ȅƻǳΩƭƭ ŀƭǎƻ ƳŀƪŜ ƳƻǊŜ ǎŀƭŜǎΦ 

3) Set up automation to remove people from the previous list 

when they join a new list. That ǿŀȅ ȅƻǳΩǊŜ ƴƻǘ ǘǊȅƛƴƎ ǘƻ ǎŜƭƭ ŀ 

product to someone who already owns it. 

4) Set up your message intervals to mail frequently at first and 

then at least once a week ς be sure each message brings 

ƛƴŎǊŜŘƛōƭŜ ǾŀƭǳŜ ƻǊ ŜƭǎŜ ȅƻǳΩƭƭ ƛǊǊƛǘŀǘŜ ǇŜƻǇƭŜ ŀƴŘ ǘƘŜȅΩƭƭ 

unsubscribe themselves. 

5) Send out your messages in Plain Text format for highest 

deliverability. (note HTML format is an option for tracking 

open rates and making things pretty, but most savvy 

marketers use plain text for the deliverability) 

6) Turn off click tracking so that people can see the URLs in your 

emails. This is for marketing/branding/congruency purposes. 

The following screenshots can help you get the most out of your 

AWeber account as you implement consumption. LΩƭƭ ǳǎŜ 

BusinessCoach.cƻƳΩǎ account (with permission) as an example: 

  

http://www.howtomarketbetter.com/autoresponder
http://www.businesscoach.com/
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Screenshot One: Notice The Listnames In the AWeber setup. The 

bc_bbc001-006 correspond to each step in their funnel. 

 

 

  

http://www.howtomarketbetter.com/autoresponder
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Screenshot Two:  Notice The Confirmed Opt-In is OFF for 

bc_bbc001. By turning this off for each list, you remove an extra 

level of friction for people to get into each step of your funnel. 
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Screenshot Three: Notice the automation rules for bc_bbc001. 

We have AWeber unsubscribe people from 001 when they 

subscribe to 002, 003, etc. 

 

Screenshot Four: Notice the Follow Up Messages and Intervals 

for bc_bbc001. At first we email people often, then do it every 4 

days or so. 

 

http://www.howtomarketbetter.com/autoresponder
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²ƘŜƴ ȅƻǳ ǎŜƴŘ ƻǳǘ ŜƳŀƛƭǎΣ ƛǘΩǎ ǇǊƻōŀōƭȅ ōŜǎǘ ǘƻ ǳǎŜ tƭŀƛƴ ¢ŜȄǘ 

ŦƻǊƳŀǘǘƛƴƎ ŀƴŘ ǘǳǊƴ /ƭƛŎƪ ¢ǊŀŎƪƛƴƎ ƻŦŦΦ ¸ƻǳΩƭƭ Ƴƻǎǘ ƭƛƪŜƭȅ ƎŜǘ ŀ 

higher rate of deliverability. 

In summary, to maximize results for using AWeber for 

consumption: 

For each step in the funnel, have an AWeber "list". Turn off the 

Confirmed Opt In, Use Automation to unsubscribe from previous 

steps in the funnel, schedule your follow-up messages to be 

intense at first and then drip on people once or twice a week, 

and finally send plain text emails with no click tracking. 

Again, AWŜōŜǊΩǎ tutorials and support are great to help you get 

set up. You just need to remember the 3 rules of consumption 

for each step in your funnel: 

1. Make customers very glad they took the step. 

2. Teach them to use the product or service. 

3. Encourage them to take the next step. 

 

WRITE YOUR CONSUMPTION CONTENT FOR EACH 

FUNNEL SEGMENT 

hƪŀȅΣ ƛǘΩǎ ǘƛƳŜ ǘƻ ǿƻǊƪ ŀƎŀƛƴΦ ¸ƻǳ ƴŜŜŘ ǘƻ ƛƳǇƭŜƳŜƴǘ ǘƘŜ ǘƘǊŜŜ 

components of consumption for every segment in your funnel. 

For example, when people subscribe to your newsletter, how 

could you: 

1. Make them glad they subscribed? 

2. Help them use their subscription? 

3. Get them to buy your first product? 

http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
http://www.howtomarketbetter.com/autoresponder
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IMPLEMENT CONSUMPTION 

Okay, so you listed the three elements of consumption for each 

stage in your funnel, ōǳǘ ƴƻǿ ƛǘΩǎ ǘƛƳŜ ǘƻ roll up your sleeves to 

do more work. 

Get an AWeber account (or go into your existing auto responder 

system) and write your consumption messages for each funnel 

segment. 

1) Be sure to accomplish the 3 goals of consumption and build 

rapport before telling them what to do next. 

2) For each step in the funnel, have a "list". 

3) Turn off the Confirmed Opt In. 

4) Use Automation to unsubscribe people from previous steps 

in the funnel. 

5) Schedule your follow-up messages to be intense at first and 

then drip on people once or twice a week. 

6) Send plain text emails with no click tracking. 

Once your funnel is set up and you have defined and 

implemented the three components of consumption for each 

ǎǘŀƎŜ ƻŦ ǘƘŜ ŦǳƴƴŜƭΣ ƛǘΩǎ ǘƛƳŜ ǘƻ set up testing and trackingΧ 

http://www.howtomarketbetter.com/autoresponder


19 
 

Test, Track, Improve 

Your Own Marketing Laboratory 

What Is Testing and Tracking? 

If you send 1,000 people to your site and you make a different offer to 

ƘŀƭŦ ƻŦ ǘƘŜ ǾƛǎƛǘƻǊǎΣ ǘƘŜǊŜΩǎ ŀ ƎƻƻŘ Ŏhance that one offer will be better 

than the other. What you want to do is test offers at each step in your 

funnel and constantly measure and improve them. 

{ƻ ŦƻǊ ŜŀŎƘ ǎŀƭŜǎ ǇŀƎŜ ȅƻǳ ƘŀǾŜ ƛƴ ȅƻǳǊ ŦǳƴƴŜƭΣ ȅƻǳΩƭƭ ƳŜŀǎǳǊŜ Ƙƻǿ 

many people visit that page and what percentage of them act on your 

offer and end up on your thank you page. 

What Do I Test? 

You can test almost anything to see if it helps you get a higher response 

rate. The following are some great places to start: 

Page Elements 

You can test different headlines, colors, graphics, layouts, forms, 

buttons, and anything else that you think might improve 

response. 

Offers 

Try creative variations of your standard offer including bundling 

other products, payment plans, delivery format, and more. 

Upsells and Downsells 

You can test offering other products at checkout. 
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Bonuses 

Do more people buy when you include 25 different ebooks or 

just the one ebook that aligns best with your product? 

Guarantees 

Generally, the longer a guarantee period, the better it works ς 

but you might test this out. 

Price 

Be careful on this one. Make sure that people are cookied so 

ǘƘŀǘ ƛŦ ǘƘŜȅ ŎƻƳŜ ōŀŎƪ ǘƻ ȅƻǳǊ ǎƛǘŜΣ ǘƘŜȅΩƭƭ ǎŜŜ ǘƘŜ ǎŀƳŜ ǇǊƛŎŜΦ 

Google Website Optimizer does a good job of this. 

Exit Strategies 

You can try various exit-popup windows or even just a text offer 

ǘƘŀǘ ǎŀȅǎΣ άLŦ ȅƻǳ ŘŜŎƛŘŜŘ ƴƻǘ ǘƻ ōǳȅ, click hereέΦ 

Emails 

You can segment your mailing list and see which half responds 

better to a message. 

What Do I Track? 

Ads 

When you run your tests, you need to be sure you can tell which 

sales come from which tests. This shopping cart has a great Ad 

Tracker built right in: 

http://www.howtomarketbetter.com/shoppingcart 

http://www.howtomarketbetter.com/shoppingcart
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I highly recommend you use the above cart and the built-in ad 

trackers because the information they provide over time will tell you 

ǿƘŜǊŜ ȅƻǳΩǊŜ ƎŜǘǘƛƴƎ ȅƻǳǊ ǊŜǎǳƭǘǎ ς not just which step converts well, 

ōǳǘ ƻǾŜǊ ǘƛƳŜ ǿƘŀǘΩǎ ƳŀƪƛƴƎ ȅƻǳ ƳƻƴŜȅ. 

Landing Pages 

This is the first page a visitor sees.  Generally you are collecting a 

name and email on this page. Track which version gets you more 

subscribers. 

Sales Pages 

IŜǊŜΩs where you are often asking for money. See which version 

brings in the most dollars. 

Thank You Pages 

When someone takes the action you want them to take, you can 

thank them for taking that action and encourage them to take 

the next step. Track which Thank You Page does this best. 

Every Page 

Really, you can track every page on your site. If you ask someone 

to take an action, do they take it? You just need to be sure you 

ŘƻƴΩǘ ǎǇŜƴŘ ǘƻƻ ƳǳŎƘ ǘƛƳŜ ŀƴŘ ŜƴŜǊƎȅ ǘǊŀŎƪƛƴƎ ǘƘƛƴƎǎ ǘƘŀǘ ŘƻƴΩǘ 

make much of a difference. 

Emails 

You can track open rates as well as which version of an email 

generates better response. ̧ ƻǳΩƭƭ ƘŀǾŜ ǘƻ ǳǎŜ I¢a[ ŦƻǊƳŀǘ ǘƻ 

track open rates, and we recommend not using HTML except 

when you must for testing and tracking. 
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How Can I Improve? 

Once the results are in, you need to determine which offer generated 

ōŜǘǘŜǊ ǊŜǎǇƻƴǎŜΦ LŦ ƛǘΩǎ ŀ ŎƭƻǎŜ ŎŀƭƭΣ ȅƻǳ Ŏŀƴ ǳǎŜ ŀ ǎǘŀǘƛǎǘƛŎŀƭ ŦƻǊƳǳƭŀ 

called /Ƙƛ {ǉǳŀǊŜΦ .ǳǘ ȅƻǳ ŘƻƴΩǘ ǊŜŀƭƭȅ ƴŜŜŘ ƛǘΦ !ƭƭ ȅƻǳ ƴŜŜŘ ŀǊŜ ǘƘŜǎŜ 

tools: 

Ad Trackers 

http://www.howtomarketbetter.com/shoppingcart 

The ad trackers in this shopping cart can help you track all 

advertising methods ς ŀƴŘ ōŜŎŀǳǎŜ ƛǘΩǎ ǘƛŜŘ ǘƻ ȅƻǳǊ ǎƘƻǇǇƛƴƎ 

cart, you will know which ads ultimately led to the most sales. 

Google Adwords 

Great for testing, tracking, and improving your ads on Google 

Adwords. 

Google Analytics 

¸ƻǳΩƭƭ ƎŜǘ ŀ ƭƻǘ ƻŦ ƎǊŜŀǘ ƛƴfo from Google Analytics. Just put the 

analytics code on every page on your site (in the footer if you 

use a CMS or other template site). 

Google Website Optimizer 

¢Ƙƛǎ ǘƻƻƭ ǊƻŎƪǎΗ LǘΩǎ ŦǊŜŜ ŀƴŘ ƭŜǘǎ ȅƻǳ ǘŜǎǘ ƳǳƭǘƛǇƭŜ ǾŀǊƛŀōƭŜǎ ŀǘ ŀ 

time. You can test your headline, price, colors, guarantees and 

bonuses with just one test and Google will tell you which 

combination gets the best results. The more variables and 

ǾŀǊƛŀǘƛƻƴǎ ȅƻǳ ǘŜǎǘ ǘƘŜ ƭƻƴƎŜǊ ƛǘ ǿƛƭƭ ǘŀƪŜ ƛŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ 

enough traffic ς so start with small tests. 

http://www.howtomarketbetter.com/shoppingcart
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INSTALL TESTING AND TRACKING 

Before you start sending a bunch of traffic to your site, you want to 

setup tracking so that you can see how well your marketing works right 

out of the gate. So do this now: 

Setup some tests with the Google Website Optimizer (available in 

Adwords). Run a test for each step in your funnel and only test a few 

variables and variations at first. 

The following screenshots let you see how to setup a test and how 

BusinessCoach.com is using the Google Website Optimizer: 

Screenshot One: You can choose to A/B test 2 totally different 

pages or test elements on one single page with a Multivariate 

9ȄǇŜǊƛƳŜƴǘΦ ²ŜΩƭƭ Ǝƻ ǿƛǘƘ aǳƭǘƛǾŀǊƛŀǘŜΦ 

 

 

Screenshot Two: Google tells you to have your act together 

before running the test. So understand what your Sales and 

Thank You Pages are, and have an idea of what elements to test, 
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although you may come back and setup a more elaborate test 

later. 

 

Screenshot Three: Give your experiment a name (could be the 

name of the funnel segment). Then enter the URLs of your Sales 

and Thank You Page for this experiment. 
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Screenshot Four: Tell Google that you will install and validate 

the code. 

 

 


